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Which segment among these is expected to
grow the fastestiniIndia?

Packaging

Speciality print board

www.whatpackaging.co.in
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UFlex Limited

Hindustan Unilever
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@uflexitd

Our CMD, Ashok Chaturvedi, on what sets

UFlex apart onits sustainability journey. “As
the only Indian company working since 1995 to keep
plastic out of the environment, UFlex has been committed
to bringing about a transformation within the packaging

@ASSOCHAMAIndia

The technical session of the national conference on

curbing post harvest losses was centred on the
current trends and challenges in food supply chains. The pan-
ellist highlighted the necessity for adequate packaging, and
cold storage facilities to preserve perishable crops.

industry, by developing innovative and eco-friendly
products and solutions."
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An advocate of responsible tourism, Waste Warriors created this art to underscore the importance of waste collection and disposal.
The non-governmental organisation has engaged 1.6-lakh people, empowered over 700 waste workers and collected 5,570-MT of
waste, found out Disha Chakraborty of WhatPackaging? on her hike to Triund.
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